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Press Release

*FOR IMMEDIATE RELEASE
Ducab voted as UAE “Superbrand” for third consecutive year

Renowned marketing award for home-grown UAE industrial brand 
Dubai, July 13, 2011- Following on from the recent announcement of record sales of AED 3.6bn for 2010, Ducab—one of the leading manufacturers of power cables in the Middle East—has now earned its third consecutive recognition as a UAE Superbrand.  The company was one of the few Industrial brands honoured with the recognition as a Superbrand – an award for marketing excellence more normally associated with well known consumer and retail businesses. 

Andrew Shaw, Managing Director of Ducab, said, “We are absolutely delighted to be recognised as a Superbrand for the third year running. It’s a wonderful tribute to the hard work from everyone involved – and a reward for the effort that we have put into building enduring partnerships with our customers and remaining true to our core principles – Quality and Value. We are an industrial B2B company and are surprised and pleased that our message has been so well recognised in the UAE market. It’s a tribute to our UAE distribution partners who have actively promoted the brand alongside us.”

Ashish Chaturvedy, Marketing Manager at Ducab, said, “Ducab was one of two industrial brands voted as ‘Superbrands’ this year and we strive towards fulfilling all aspects of a true Superbrand- superior return for investors; a reason to buy for customers and a reason to drive to work every single day for those who make it and deliver it. Ducab’s efforts to position the brand through strong marketing campaigns, continuous customer communication and world-class customer service have paved the way for the company to be among the winners”.  

“Superbrands” were chosen through an online voting system polling customers and senior executives across the UAE as well as a high profile jury that included H.E. Sheikha Lubna Al Qasimi, Colm Mcloughlin- MD, Dubai Duty Free and Iain Potter- VP Marketing, Unilever. Only brands that won over 80 percent of the votes were considered for the award. 

Mr Ramaseshan, Marjan Cables – a long time Ducab distributor said, “We congratulate Ducab on winning the Superbrands award again. We are very proud and delighted but not at all surprised.  Ducab works very hard on ensuring that business partnerships are long term and mutually beneficial and we both benefit from the strong Ducab brand in the market. The Ducab Sales and Marketing team is always developing innovative ideas to support our business – for instance the recent   “Wire to win DPL – Go see IPL” cricket promotion, which helped to further brand awareness and sales.”
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About Ducab

Ducab is jointly owned by the Governments of Dubai and Abu Dhabi (50% each) and has one of the most modern manufacturing units in the region. It occupies an area of 590,000 square meters of land in Jebel Ali, Dubai and nearly 330,000 square meters in Mussafah, Abu Dhabi spread over 2 factories. Today, Ducab plants can produce over 125,000 copper tonnes equivalent of low voltage, medium and high voltage cables, emerging as the leader and the first choice of prestigious customers in the Middle East. Ducab's product range covers High Voltage cables up to 400kV, Ducab Powerplus Medium Voltage cables up to 33kV, Low Voltage power cables, control & auxiliary, wiring and lead-sheathed cables, Ducab-Smokemaster- Low Smoke and Fume cables, and Ducab-FR (Fire Resistance Cables), cable components and cable accessories, as well as copper rod that Ducab manufacture in their own copper rod plant.

Ducab is an ISO 9001:2000 certified company for  all its factories. The Abu Dhabi factories  are  also awarded an ISO 14001 Environmental Management System certificate and an OHSAS 18001 Occupational Health and Safety certificate by BASEC (British Approval Services for Cables). The cables comply with and are approved to the full British Standard of the Loss Prevention Certification  Board (LPCB) and Lloyd's Register, UK. These certifications complement a string of recognitions achieved by the company including a two time winner of Gulf Excellence Award, two time winner of Dubai Quality Award, Gold category 2004 & 1998.

In 2009 Ducab was honoured with the Mohammed Bin Rashid Business Excellence Award for their achievements in the manufacturing sector; this award ceremony was in the presence of H.H Sheikh Mohammed bin Rashid Al Maktoum Vice President, Prime Minister and Ruler of Dubai. Ducab has also won other awards such as the Investment Corporation of Dubai (ICD) Chairman’s Award for Outstanding Economic Value Creation in the Industrial Sector.

For more information, please visit: www.ducab.com
About Superbrands UAE:
The Superbrands organisation is acclaimed worldwide as being the independent authority and arbiter of branding excellence and is committed to paying tribute to exceptional brands and promoting the discipline of branding. The work Superbrands does is recognised through their books, Events and Awards programmes, internet sites, research and through significant international media and PR coverage in newspapers, magazines and on television and radio.
The Superbrands organisation was originally set up in London in 1994 where it published the first Superbrands book. Since then it has expanded its operations to 85 countries worldwide including Argentina, Australia, Brazil, China, Denmark, Egypt, France, Germany, Greece, Hong Kong, Hungary, India, Indonesia, Ireland, Italy, Kuwait. Lebanon, Malaysia, Mexico, Morocco, Netherlands, Norway, Pakistan, Philippines, Poland, Portugal, Russia, Saudi Arabia, Singapore, Spain, Sri Lanka, Sweden, Thailand, Turkey, United Arab Emirates, United Kingdom and the United States.

Superbrands publishes a series of books including Superbrands, Business Superbrands (on B2B brands), Cool Brands and eBrands - making the series of books the largest collection of insights into some of the greatest brands in the world. To date over 10,000 individual brands have been featured worldwide. 
For further information on Superbrands, please visit www.superbrands.com 
